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 Make a list
1. Begin with a list of your outdoor 

wants and needs. You need to fix the fence, 
for example, but you want to expand the 
deck.

2. Put each list in priority order — most 
important stuff first, least important last.

3. Merge the two lists so some of the 
things you really want get ahead of minor 
things you need. That may not be totally 
practical, but you should enjoy your gar-
den, not be a slave to it. 

4. Figure out what you and your fam-
ily can do yourselves and what you’ll 
need outside help with. Be realistic. Don’t 
spend weeks struggling with a deck and 
then try to find someone to do it for you. 
Summer months slip by fast.

 Do a walk-through
1. Walk through the garden with your 

list to see how your ideas will work in 
real life (and whether you’ve overlooked 
anything).

2. If you’re planning any kind of new 
addition — flower bed, patio, pergola, 
specimen tree — lay it out now in the 
bare landscape. You can use sticks, a rope 
or even a garden hose (when it’s warm 
enough) to mark out a patio or flower bed. 
If you’re figuring out where to put jazzy 
new plants, use stakes, old bowls or flower 
pots. Even large rocks will do. The idea is 
to help you visualize how everything fits 
together in three dimen-
sions.

3. Take photos or make 
a sketch of your impromp-
tu mock-up. Add measure-
ments where appropriate. 
If you know you want the 
deck to be 4.5 by 6 metres, 
write it down now so you 
don’t have to make that 
decision again.

 Do your homework
1. If you have strong personal prefer-

ences about style and materials, stock up 
on garden design magazines and mark the 
things you like — lighting, paving, carpen-
try, etc. There’s a wealth of choices avail-
able for outdoor living today, so have fun 
and explore them.

2. Visit building centres and garden cen-
tres for a “touch and feel” expedition. That 
cobblestone patio may have looked great 
in the photos, but its true colour could be a 
fright. Or you may think a redwood-stained 
fence will be fine, but discover you actually 
prefer real cedar boards. (And don’t get me 
started on looking at lattice.)

3. Line up a contractor, if you need one. 
Check ads in the local paper. Ask your 
friends and neighbours for recommenda-
tions. Check out www.landscapeontario.
com, the website of Landscape Ontario, the 
professional association for people in the 
gardening industry. The site has an easy-
to-use “find a contractor” tool, as well as 
information on membership standards and 
other garden topics.

4. Check contractor qualifications — 
very important, especially in large proj-
ects. Basic points to cover are: insurance 
and coverage under the Workers Safety 
and Insurance Board; client references; 
experience and expertise; years in busi-
ness; availability of written contract; and 
warranty provided. 

April is the time to…
• Get gardening tools in shape
• Cut back dead tops of plants
• Spread compost and natural fertilizers
• Dig new flower beds and borders (when the soil dries)
• Plant perennials, shrubs and trees (2nd half of month)
• Plan your summer projects
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your garden dreams
By MARy FRAn MCQuADE

Spring sunshine can be cruel to gardens. It shows every bare spot, sunken corner and mis-
placed shrub or tree. But that’s not such a bad thing.

Just like spring cleaning your home, you can spring clean your garden. But don’t just get 
rid of winter debris—get rid of ugly plants, ratty hedges and worn-out ideas. Later in the 
month, you can get to work; now is the time to plan your campaign.

If you have notes from last year, begin with them. Maybe you have a patio to rebuild 
or a gate to replace. Maybe it’s time to install or upgrade a fence. Or maybe the kids have 
outgrown the swing set and your garden is ready for the adults to take over.

Whatever you want to do in your yard or garden, now’s the time to begin. Summer is 
short—don’t waste those gorgeous days scrambling around to get things done. April was 
created to give us a head start on our outdoor dreams.

Get an early start on
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The “vision” in the glossy Vaughan brochure is 
bold: nothing less than a “transformation” from a 
20th-century suburban municipality to a vibrant 
and sustainable 21st-century city. 

A grand hope for a municipality whose repu-
tation has been mired in — even defined by — 
political animosity and shenanigans. 

But the combination of a civic election, which 
may produce renewed local leadership, tight new 
conflict of interest guidelines, which may restore 
trust, a new civic centre and, most importantly, 
the vision of a new Metropolitan Centre, which 
can give a heart and focal point for its scattered 
communities, could define a new future for 
Vaughan — a future that will mean new levels of 
civic pride and engagement.

Perhaps it’ll help Vaughan find its soul. And 
perhaps Vaughan residents will actually start 
to say, “I am from Vaughan”, not Woodbridge, 
Maple, Thornhill or Vellore Village.

The Spadina Subway extension —it’ll end at 
Highway 7 with a projected completion date of 
2015 — has infused new energy into Vaughan’s 
transformation.

Suddenly, it’s possible to dream of a new 
urban centre surrounding this transit connec-
tion that could reverse the flow of suburbanites 
to the city below. Maybe the centre would just 
be attractive and sophisticated enough to bring 
Torontonians out for its amenities — to a thriv-
ing home/live/work/eat/be entertained urban core 

with a degree of density Vaughan resisted for 
decades. 

Vaughan planners too have changed their 
view about what the city centre could be. 

Initially, the downtown was imagined as 
“much more of a business centre than a mixed-
use centre,” says Paul Robinson, a senior policy 
official. 

As part of a new secondary plan for the down-
town, Vaughan anticipates a growing demand for 
homes, offices and shops near the terminus of 
the Spadina line before it opens in 2015. A new 
official plan is being developed for approval this 
year. Building heights envisioned range from as 
tall as 40 storeys near the future subway station 
to as low as three storeys on its edges. 

Imagine, maybe in a decade there will be 
thousands of Vaughan residents who actually 
walk to work.

The city is aiming to achieve a provincially 
mandated increase from 20 people and jobs per 
hectare in the core to 200 people and jobs per 
hectare in the area by 2031.

 No transit hub like it

One of the leading champions of the Centre 
is better known for shopping malls and open-air 
retail centres. As owner of SmartCentres, Mitch 
Goldhar controls a large portion of the 120 acres 
of virtually unoccupied, raw land that are its 
unique asset.  

“Nowhere in the GTA is there a similar 
opportunity – a virtual blank slate at the junction 
of two major 400 highways and subway sys-
tem,” he says.  “Not having to deal with dozens 
of property owners will move this along much 
faster.

“We can work together to quickly go to a mas-
ter plan to create wonders. It means we can allo-
cate all our energy to create a world class urban 
focal point for Vaughan 
and the GTA.”

Goldhar is most 
enthusiastic about the 
opportunity to reverse 
the normal planning 
cycle, where green 
spaces and public spac-
es are often limited and 
not necessarily central 
to commercial built 
structures. 

“Great develop-
ments are about the 
part you don’t develop 
– architecture does not 
blossom without open spaces,” he says.

Goldhar wants to create a significant world-
class park on the north side of the development, 
similar to the park spaces in great European cit-
ies that create gathering places where people can 
“operate at nature’s pace.” 

“We can create that here in Vaughan and bal-

Can Vaughan find its soul?
By PATRICK GoSSAGE

courtesy city of VauGhan

THE FUTURE DOWNTOWN? An artist rendering of the proposed downtown core depicts a live/work/play destination.

It could 
define a new 

future with 
new levels of 

civic pride.
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